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~Mother Teresa

Spread love everywhere you go.
Let no one ever come to you without leaving happier
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PN Always remember that you are absolutely unique. Just like everyone else.
~Margaret Mead

PN Don't judge each day by the harvest you reap but by the seeds that you plant.
~Robert Louis Stevenson

PN The journey of a thousand miles begins with one step.
~Lao Tzu

THE OREATEST

OLORY

IN LIVING
LIES NOT
IN NEVER
FALLING,
BUT IN RISING
EVERY TIME
WE FALL.

- NELSON MANDELA
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The continued growth for digital printing
Printing digitally does not require printing plates and
the setup time that traditional offset printing requires.
Because of this, digital printing continues to grow in
popularity for printers and customers. The faster turn-
around times, more flexibility, and the increase in
personalization capabilities push digital printing
forward as technology advances.

At The H&H Group, we use digital printing technolo-
gies for many projects and expect to see an increase
in digital printing as more companies require shorter
runs or print pieces on non-traditional materials.

Expansion of on-demand printing
Traditionally, print shops would not print just one copy
or a small run of any print piece. The labor and time
involved in the offset printing process made
single-copy and short-run pieces expensive and out
of reach.

Digital printing capabilities made on-demand printing
services a possibility by being more cost-effective
and efficient. On-demand printing is now easier than
ever with digital printing capabilities and technologi-
cal advances.

Increased personalization

Emerging trends — like short-run custom print pieces
or self-publishing— require an increased level of
personalization, and on-demand printing capabilities
provide just that. The demand for increased personal-
ization continues to grow as technological printing
advances create more project opportunities for
individuals and businesses.

On-demand printing pieces include posters, flyers,
invitations, and other materials that require a

short-run or specific customizations between each
run or each copy.

Improved flexibility for customers

Every year, new printing capabilities bring more flexi-
bility to customers, and 2020 print industry trends
don’t look any different. As technology advances, you
can expect faster turnaround times, more print mate-
rial options, and the ability to create better custom
marketing materials.

The ability to print with more flexibility for customers
will open the door to more print opportunities that
were not available before because they were too
costly or time-consuming.

Move towards more simplified designs
The minimalism trend continues to hold steady in our
society as we see it more often in art, architecture,
and even our lifestyles. It is no surprise that we see
minimalism and simplified designs in print materials,
and expect to continue seeing it increase in populari-
ty in print industry trends for 2020.

A simplified design may create fewer barriers when
printing. It may incorporate less clashing colors and
graphic elements that could cause printing head-
aches. Especially with digital, on-demand printing,
where color is sometimes an issue, a simplified
design eliminates some barriers from design to print.

Adding Al to printing

Artificial intelligence (Al) is exploding into every
aspect of our lives—think Apple’s Siri, increases in
factory automation, or Amazon’s Alexa—and the print
industry is not exempt from the growing use of Al.

The use of Al in printing makes a printer’s job easier



by offering real-time data and production alerts, press
automation, suggestions for equipment maintenance,
and can even help protect our networks against secu-
rity breaches.

Since many new printers work through Wi-Fi or at
least have Wi-Fi capabilities, Al also allows mobile
printing and automatic software updates or patches.

Increased support for sustainability
On-demand printing for customized materials like
packaging includes a level of added sustainability
because you only print what you need when you
need it. You no longer have to print large quantities to
keep the price down. And if you need to make chang-
es down the road, you will have less wasted materi-
als.

This article was written by The H&H Group.

TRENDS THAT

WILL TRANSFORM

THE SIGNAGE INDUSTRY
OUTLOOK IN 2020

Increased innovation in technology has led to many industries being overhauled, with the commer-
cial printing industry being no exception to this. Naturally, this has led to a variety of trends affecting
the niche over the past few years; while some have been around for a while, some are only begin-
ning to start.

Coupled with more demands from customers, printing companies will need to evolve extensively
over the coming months, and possibly years, to keep revenues, and consumer satisfaction, high.
While some trends will have more of an impact than others, that doesn’t mean that they should be
overlooked. If left ignored, even the smallest trends could start wreaking havoc with a company’s
bottom line.

2020 PRINTING INDUSTRY TRENDS

Greater Demand For Security

Cybersecurity has been a developing issue for the Traditionally, customers print documents that

majority of technology-focused companies, which
has begun affecting the printing industry. Much of
this has been driven by the increasing amount of
security software released by HP and other large
firms, which has raised more awareness about the
issue in the market.

contain a large amount of sensitive information,
which places a certain amount of emphasis on the
need for this security. While this trend is relatively
new, it's something that will become increasingly
more prominent in the years to come.



This means that companies selling printers and the
related hardware will need to ensure that all prod-
ucts offer a significant degree of protection against
hacking and other forms of tampering.

Much of the ways that firms can do so can be taken
from more ftraditional cybersecurity techniques.
In many cases, this may mean the installation of
certain software. For companies that offer printing
as a service, this means that their connections will
also have to be as secure as possible.

Increased Personalization

Printing is already a personal service, primarily due
to sensitive documents being used. However, an
increasing number of businesses have been offer-
ing a more personalized approach to the product,
with this being seen in a variety of ways.

One of the primary ways that this has been done is
through expanded the number of services that a
company offers, such as design and layout. While
this takes more time to do so, it does means that
customer relationships are improved, which can
drive long-term loyalty.

Businesses have been taking note of this, which
has made the trend speed up in recent months.

Increased Digitization

Workflow digitization has become increasingly
prominent in a variety of industries, which has
meant that the printing niche has had to catch up.
One of the primary ways that this is being done is
through allowing users to scan and store their docu-
ments quickly and easily.

This is something that shouldn’t be too difficult to
implement, although it could mean a rework of
certain products. Though it's a simple touch, it's
something that customers are increasingly expect-
ing as-standard, making it something that printing
companies can’t avoid.

Internet Of Things

The Internet of Things (loT) has been affecting
almost every industry that creates electronic devic-
es. This is where a product can automatically
connect to other products to facilitate ease-of-use.
Traditionally, this has been seen through a print-
er-computer connection, although it's become
increasingly common to see smartphones and other
devices connect with a printer. This has meant that
the products have had to become increasingly more
adept with newer models, without it negatively
affecting performance.

Minimalism In Design
For years, designers have opted for complex

designs that were created to capture attention and
get across as much information as possible. This is
something that’s been changing in recent months,
as customers are instead choosing more minimalis-
tic designs.

For companies that offer a design service alongside
their printing, this means that they’ll need to put a
focus on clean, crisp images that still comes across
as elegant.

Cutbacks & Acquisitions

Not all of the trends affecting the area have been
positive. Many companies in the printing industry
have been forced to reduce their costs, with a varie-
ty of reasons behind this. One of the primary ways
that they’ve done so is by reducing their workforce.

Several factors have played into this, with increased
automation and other technological trends helping
to drive these cutbacks. These improvements have
meant that many firms require fewer workers to
maintain their output and quality.

This has been coupled with a variety of acquisitions
by high-profile companies, such as HP and Xerox,
with each of these being into key areas. These
purchases have been used to accelerate expansion
into certain markets while also taking advantage of
newer technology. With the increasing rate of acqui-
sitions, this doesn’t look as though it will stop
anytime soon.

Printing On-The-Go

Technological innovations have meant that printing
companies can offer their services in a variety of
ways, as well as expand their product portfolio. One
of the more notable ways that this has happened is
with printing-on-the-go, which allows customers to
order prints from their smartphones.

Much of this has been driven by increasingly
connected devices, known as the Internet of Things
(IoT), which is another trend that's affected the
market. While this means that companies will have
to put more investment into upgrading and improv-
ing their devices so that they can capitalize on this,
it can reap dividends.

This could provide much more customer satisfac-
tion while also allowing companies to put less time
and effort into the customer experience while
seeing the same rewards.

Improved Sustainability

Environmental causes have become increasingly
more popular among many industries, with this
being primarily driven by customer preferences.
Printing has been no exception to this, as consum-



ers are beginning to demand less harmful practices.

This has meant that many large companies have
begun launching eco-friendly initiatives, with HP
being a notable example of this. There are a variety
of ways that this has been done, such as by planting
two trees for every one that’s used in the printing
process. Using recycled paper is perhaps the most
obvious, and easiest way of doing so.

While this may have been optional in years past, it's
becoming increasingly more mandatory. As a result,
it's a trend that will affect almost every printing com-
pany in the years to come, making it something that
each will have to focus on.

While customers aren’t dictating how a firm goes
about being environmentally-friendly, they’re unlike-
ly to choose a company that doesn’t put any thought
into it.

3D Printing

While 3D printing has been around for several years
already, this has previously been a niche area. This
has been changing, however, as 3D printers have
become increasingly more affordable. While this
price is at an all-time low, that doesn’t mean they’re
in the grasp of a typical consumer.

This has meant that many printers have begun
diversifying and offering the service to their existing
client base. Despite its growth, there are still a large
number of businesses that don’'t provide the
service, which means that some companies will be
able to capitalize on the market, should they enter it
early enough.

While this means that there will be a considerable
upfront investment, the future cost of offering the
service will be relatively low, which could bring high
margins to those with the capabilities.

Print-As-A-Service

Becoming more service-oriented has become a
popular model among many industries, with this
beginning to affect printing. Also known as a
subscription model, print-as-a-service provides a
much more automated approach for customers.

For example, instead of a consumer running out of
ink and subsequently needing to go to the store,
their printer will automatically order what they need.
While this is something that’s mainly affecting the
business to consumer (B2C) market, it looks to start
changing the B2B side of the industry in the coming
months.

Companies such as HP have started gaining some
traction with this with its Instant Ink model, and
other companies are beginning to follow suit. While

this may require a large upfront investment, it's
something that may provide a significant number of
benefits.

The most notable of these is that it can reduce the
labor and time costs associated with fulfilling an
order, while also leading to increased customer
satisfaction. As a result, it's become more attractive
to companies as they look to tighten their pockets.

Key Statistics For The Printing
Industry

Coupled with the various trends that are affecting
the printing industry, there are several statistics that
every entrepreneur in the niche should be aware of.
These could provide more of an insight as to posi-
tioning a company going forward, while also helping
to contextualize some of the recent changes.

1.  After 1.7% growth in 2018, the industry is
poised to grow between 5% and 2.5% in 2019.

2.  The majority of United States-based busi-
nesses, 95%, are expecting expansion over
the next 12 months.

3. Packing printing is expected to expand to 68%
of the industry, up from 64%.

4. The total amount of revenues within the indus-
try is expected to exceed $812 billion by the
end of the year.

5. There's been an average growth rate of 8%
yearly between 2014 and 2019.

6. 6% of printing companies are mostly or entire-
ly digital, while only 18.5% remain entirely
analog.

7. 8% of printing companies have less than 20
employees, while 63% generate revenues of
less than $3 million.

8.  The maijority of printing companies, 72.2%,
have been in business for over two decades.

9. An increasing number of businesses have
continued to expand the services, with 65.4%
offering graphic design services.

10. 3% of companies offer direct mail products,
while 64.9% offer PoP/Display advertising.
Being informed about the industry is one of
the core principals of ensuring success. As
such, every business owner should constantly
keep an eye on evolving trends. While there
may be a few others that are affecting the
printing niche, these are relatively minor com-
pared to each of the above.



WE WISH A VERY HAPPY AND PROSPEROUS
NEW YEAR 2020
FOR ALL OUR VALUED CUSTOMERS

AND THE SUPPLIERS. I '
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